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We are a design studio and an interactive new media
agency based in Spain. Our aim is to create digital
products and experiencesthateonnect with people.

Nectar is the dream of fo ors: Luis Miguel
Garcia Almansa Santos, Ra and Javier Lacasta,
an atelier where we work 04. We count

‘ with a great multidiscipling able to provide
r ; solutions that fits the need lient or company.
. : The design is our essential > trust in
g o creativity and technology. 2ve in hard

work and good ideas as th gredients
of the recipe of great digitz cts.

Our expertise is interactive and digital
communication. Nectar o) Digital Solutions:
i I« 0s, UX /

t creation,
ABO raining.

bmers in the
of “custom”
digital'solutio at span the entire project,
from the briefing to the communication.



Strategy

Digital strategy and Audits

Consultancy

Brand strategy, branding projects

Content strategy

UX strategy
E-commerce strategy
Social media strategy
Audit and analytics
Digital Communication

SERVICES

Creativity

Art direction

Branding and brand design
Interactive experiences
Web design & Ul interfaces
Copywriting and Translation
Publisher design
Multimedia production
Creative concepts

Technology

Front-end development
Back-end development
CMS integration

Web and mobile apps
E-commerce

E-learning platforms
ERP integration

Social media

Performance

SEO / SEM

web analytics

CRM integration
Community management
Social Networks & SMO
Mailing Management
Lead Generation



PHILOSOPHY

Communicate through design

As designers we have the responsibility of
communicate ideas in an attractive way, creating
customized products. The design is our main
tool, our strategy and the value which makes the
difference between us and other agencies.

Details make us different

We like commitment with users, custom design,
digital handcrafted, pixel perfection.

We look for the right solution from the first

pixel and not stop until we find, creating always
unique solutions to unique problems.

Using reliable processess

The sum of strategy and technology enables
us to improve and solve problems effectively.
We use methodologies and processes that
allow us delve into each phase of the project
in order to go further and exceed the goals.

Designing for users

We are designers but also users. We have a special
sensitivity to the needs of people. This sensitivity
allows us to design products and interactive
experiences to be recognized, appreciated and
shared.

Simplifying to improve

We know the impact of simple and clear
messages. We work tirelessly to find what is
truly important on each idea to communicate
in the most simple and effective way.

Learning from experience

Our 12 years of experience and knowledge

of the digital environment guarantee part

of the success of the projects. Our mistakes

and successes during all these years have
taught us that technology and fashion can be
transformed, but the success of a design project
is always based on the effort and hard work.



12 years designing
digital experiences
and supporting local
culture

CAREER

Since 2004, our projects and awards have
positioned us in the global digital industry.
Wesbelieve in democratizing knowledge and
thus create Pixel Attack in 2007, the first meeting
of digital and new media in Valencia at the
moment Pixel Attack is a meeting space between
professionals of the digital environment.

We have been fortunate to work with clients
which have understood the value of creating a
recognizable digital identity. A good example
is Lois Jeans,with whom we collaborate since
2006, garnering with them dozens of awards
and obtaining a huge brand impact.

We evolve with technology, from the “flashturbation”
years to current trends, material design 3D, VR,
GL, web, interactive immersive experiences.

We are suppliers, partners, design consultants
and digital product developers for startups, public
institutions and multinational companies.

Since 2010 we are combining our work in the
study with our teaching work in universities
and companies. Currently we teach in various
bachelors, MBAS, and post degrees.



ncia.
ne graphic projects,
;— dvertising for clients like
el Attack, the digital creation
";? yesterday in the Parpall®

has served as a showcase
ors are able to do.

es. Israel Pastrana.
in new media,
s never still, ever
gn awards “

ty, online
shopping, mobile

D and motion grap , ‘ definitely his
strong point is the design and Web development”.




2017 2016

Red Dot Award: Communi cation Design: Nectar Awwwards Honorable Mention:"Underground
website. Nectar Website: Client: Nectar Culture”Lois Jeans AW 2016"“Client: LTM-melophone.

Red Dot Award: Communication Design: Lois Jeans Awwwards Honorable Mention: “Reflections. Lois

AWARDS

SS15 “Elements. “Lois Jeans SS15 Elements”
Client: .TM-melophone.

AWWWARDS: Honorable mention: Nectar Website:

Client: Nectar

ADCV Gold. Category corporate website

“Lois Jeans SS 15 Elements” Client: LTM-melophone.

ADCYV Gold. Category: Apps UX/UI Design. Travel
Angel app: Client: Nego Group.

ADCYV 2017 Finalist project. Category: Online
Advertising “Vives Emprende and Emplea Digital”
Campaign for both projects.

Client: Action Against Hunger.

Jeans SS 2016". Cliente: LTM-Melophone.

2015

Premio ADCV Oro. mobile platforrms: Rutas
Interactivas. client: Jeanologia.

Premio ADCV Oro. category corporate web “Lois
Jeans AW 2014" Cliente: LTM-Melophone.

Silver Laus. Awards Laus 2015. Categoria sitio
promocional. “Lois Jeans AW 2014". Cliente: LTM-
Melophone.

Bronze Laus. Awards Laus 2015. category
best web. “Lois Jeans Official website”. client:
LTMMelophone.


http://www.loisjeans.com/es/ES/home
http://www.loisjeans.com/web1415/es/aw2014/campaign
http://www.loisjeans.com/web1415/es/aw2014/campaign

Awwwards Honorable Mention: “Awwwards 2013
Honorable Mention: “Lois Jeans SS 2015”, Lois Jeans
interactive campaign. client: LTM-Melophone.

2014

te of the day: “Colour your life. Lois

Lluna de Bronce 2014. Better mteractlve “, seleccionada como “Site of the day”.

\pana interactiva para Lois
eans. Cllente LTM-Melophone.

lay: “Lois Jeans 50th
Ja como “Site of the day”.

AWARDS

Plata 2014. Category. Best production

eractive media: “Lois Jeans 50th annyversary”.
client: LTM-Melophone.


http://www.awwwards.com/sites/lois-jeans-aw-2014
http://www.awwwards.com/sites/lois-jeans-aw-2014
http://www.loisjeans.com/web1314/aw2013/en/campaign-video
http://www.loisjeans.com/web1314/aw2013/en/campaign-video
http://www.loisjeans.com/web2013/es
http://www.loisjeans.com/web2013/es
Cliente:%20LTM-Melophone
http://www.loisjeans.com/web1314/aw2013/en/campaign-video
http://www.loisjeans.com/web1314/aw2013/en/campaign-video
http://www.loisjeans.com/web2012/es
http://www.loisjeans.com/web2012/es
Cliente:%20LTM-Melophone

2011

Il awards Web Las Provincias: best corporte
web. “The Love Revolution” by Lois Jeans AW
2010-2011. client: LTM-Melophone.

Jesign: Best

ADCV awards. Gold. New Media. Website
graphics. “The Love Revolution” by Lois Jeans AW
2010-2011. client: LTM-Melophone

ar y auIvFrledIander
AW 2010 2011 client: LTM-Melophone.



2017 ADG-FAD Disseny Museum. Barcelona. Exhibited
; project “Lois Jea i 014", Client:
M¢ i rate site”.

eers :Carlos
|'sctors.

, i
las and I}eers: Viocemod.
|

s [
bﬁ; 2014 Exhibition . Rambleta
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seakers . UNED, invittec SECOT

communication and graphic design Silver.


http://www.pixelattack.org/
http://www.pixelattack.org/
http://www.pixelattack.org/
http://www.pixelattack.org/
http://www.pixelattack.org/
http://www.pixelattack.org/
http://www.pixelattack.org/

2010

n, production,
xodo creativo”, Conference roundtable

Congreso IMEX. Ciudad de las Artes de direction and coordination. CCC Octubre.
Valencia. Presentacién de la plataforma online KC

Solutions. 2009

Feria Habitat Valencia. Stand ADCV. -_

Exposicién de trabajos seleccionados en el Pixel Attack 2009: Presentacion del evento en

Bianuario 5 ADCV. Proyecto “The Love Revolution” las jornadas de diseno de la ESAD de Castellon.
EXHIBITIONS by Lois Jeans, Autumn/Winter 2010-2011.

2008
Il Jornada ll-lustrada. APIV . || Jornada
II-lustrada.Siringa conference Il illustration Laus 2008. Exhibition ADG-FAD. Paul
day APIV, “El repte de I'era digital”. Friedlander. Timeless Univers” Interactive experience.



EXHIBITIONS



PUBLICATIONS

2017

International yearbook communication
design 2017/2018.

Editor: Red Dot Editions (March 19, 2018)

Lois Jeans SS15 “Elements”

Red Dot Award: Communication Design.

Red Dot: Communication Design for web Nectar
ISBN-10: 3899391993

Laus Adg Awwards 2017

Editor: Promopress; Edition: 4/th edition
Laus Awards 2015: VVAA: Laus Plata.
Category Promotional Site”Lois Jeans

underground culture aw 2016.
ISBN-13: 978-8416851652

2016

Annual of annuals ADC*E Best of
European Design & Advertising 2015:
ADCE Europe. Multiplatform publishing.

2015

Awards ADCV 2015. Catalogue. Gold. Category.

Mobile platform “Rutas Interactivas”
client:Jeanologia. Gold. category
corporate web “Lois Jeans Autumn-Winter
2014". Client: LTMMelophone.

Awards Laus 2015: V.V.A.A: laus Plata.
Category. Corporate website “Lois Jeans
Autumn-Winter 2014" client: LTM-Melophone.
Laus Bronce. “category best web” “Lois Jeans
Corporate site”. Client: LTMMelophone. ISBN
9788416220861 2013 365 Best Websites.

2013

Around The World 2013. Selected Web “Site
of the day” worldwide for the prestigious site
awwwards.com ISBN 978-84- 942007.


http://www.adceurope.org/annual/2015%3Fbook_I2Jvb2s%253D%3D62
http://www.adceurope.org/annual/2015%3Fbook_I2Jvb2s%253D%3D62

PUBLICATIONS

2012

365 Best Websites Around The World
2012. Website selected “Site of the day”
worldwide by the prestigious site awwwards.
com. “Lois Jeans 50th Anniversary”.

Select K. Graphic Design from
Spain: Selected web: “Lois Jeans 50th
Anniversary” .ISBN 978-84-15308-29-4.

2011

Bianuario 5 ADCV: 5 selected projects: Valencia
Disseny Week 2010 (web), CPI2. Ciudad Politécnica
de la Innovacion y la Investigacion (web), “The Love
Revolution” by Lois Jeans. Autumn/Winter 2010-
2011, Lois Jeans Spring/Summer 2011 (web), Belén
Experience (minisite). legal deposit: V-2942- 2011.

Select ). Graphic Design from Spain. Selected
web: “The Love Revolution” by Lois Jeans. A/W
2010-2011. ISBN 978-84-92643-96-7.

Selected B. Graphic Design from Europe.
ISBN 978-84-92643-95-0. Idiomas: Inglés.

Selected project: “The Love Revolution” by
Lois Jeans. Autumn/Winter 2010-2011.

2010

Bianuario 4 ADCV: 8 selected projects: Cimarron
Jeans Spring/Summer 2008 (web), Nectar Estudio
(web), Bdos Center (web), Publisher Pencil

(web), Lois Jeans Spring/Summer 2008 (web),

Lois Jeans Autumn/Winter 08-09 (web), Love is

Lois (minisite), Paul Friedlander. Timeless Univers
(interactivo). legal deposit: V-3098-2009.

Selected. Graphic Design from Spain.
Selected web: “The Time Machine” by
Lois Jeans. Autumn/Winter 2009-

PRI | SBNNO76-84-92643-592.

Selected A. Graphic Design from Europe.
Selected web: “The Time Machine” by

Lois Jeans. Autumn/Winter 2009-

2010. ISBN 978-84-92643-59-2.



PUBLICATIONS

2009

Bianuario 4 ADCV. 8 selected projects: Cimarron
Jeans Spring/Summer 2008 (web), Nectar Estudio
(web), Bdos Center (web), Publisher Pencil (web),
Lois Jeans Spring/Summer 2008 (web), Lois Jeans
Autumn/Winter 08-09 (web), Love is Lois (minisite),
Paul Friedlander. Timeless Univers (interactive
experience). legal deposit: V-3098-2009.

Select H. Graphic Design from Spain. 2
selected projects: Lois Jeans Autumn/Winter
08-09, Cimarron Jeans Autumn/Winter 08-09.
awards ADCV 2009. ISBN 978-84-92643-22-6.

2008

Awards Laus ADG-FAD. “Paul Friedlander.
Timeless Univers” (interactive). Cliente: Sala Parpalld
y Paul Friedlander. ISBN 978-84-612-3626-8.
Language: Castellano, Catalan and English.

The Annual of Annuals. Best European Design
and Advertising 08 ADC*E. “Paul Friedlander.
Timeless Univers” (interactivo). Client: Sala Parpalld
y Paul Friedlander. ISBN 978-84-612-8343-9.

Select G, Graphic Design from Spain.

5 Selected projects: Bdos Center (web), Cimarron
Jeans Spring/Summer 2008 (web), Lois Jeans
Spring/Summer 2008 (web), Love is Lois
(minisite), “Paul Friedlander. Timeless Univers”
(interactivo). ISBN 978-84-96774-86-5.

Feedback. Direct and Interactive Marketing:
ISBN 978-84-967/4-33-9. Languages:
Castellano. Project: Love is Lois (minisite).

La Cuina de les 4 Estacions. Desing: Nectar
Estudio. Publisher: Tandem Edicions. ISBN
978-84- 8131-809-8. language: Valenciano.

2007

Bianuario 3 ADCV. Seleccion del mejor diseno de
la Comunidad Valenciana. Language: Castellano. 4
selected projects: Lois Jeans website Autumn/Winter
06-07 (web), Route 66 idiomas (web), Farmacia
Alfarerias (illustration), Easy Water (Branding).



PRESS

2018

DissenyCV.08/02/2018: Nectar designs and

develops the official app of Awwwards Conference.

2017

DissenyCV 21/11/2017CV. Nectar
celebrates 12 years with a virtual exhibition.

DissenyCV 10/26/2017. Interactive design from
Nectar is awarded at the Red Dot Awwwards.

Cultur Plaza 26/10/2017: Red Dot
design awards Nectar for two projects.

DissenyCV 07/07/2017. Nectar: Awarded
Nectar Lois proyects with Adg Silver Laus.

Cultur Plaza 08.06.2017. Fromato V:
index of award winners ADCV 2017.

ABC 05/24/2017. Nectar Digital Agency
celebrates twelve years at cutting edge
innovation of interactive design.

2016

El Mundo CV. Mayo 2016.
Articulo. L'art de comunicar.

Dissenny CV. Marzo 2016. “Nectar estudio disefa
para Lois su nueva campana interactiva para 2016".

Graffica info. 04/03/2016. Blog referencia
sobre diseno. “Nectar Estudio experimenta con
la web de Lois Jeans y con el diseno UX".

Duplex O1. Revista de diseiio y cultura
visual: Entrevista “Futuro pixelado”.

2015

Awwwards Blog: 30 Great Websites
with Parallax Scrolling.

Graffica info. 04/03/2016. Blog referencia
en la CValenciana sobre disefo. “Los
ganadores de los premios ADCV 2015


http://www.elmundo.es/comunidad-valenciana/2016/05/08/572cf34ae2704ea0198b4591.html
http://dissenycv.es/digital/nectar-estudio-disena-para-lois-su-nueva-campana-interactiva-para-2016/
http://dissenycv.es/digital/nectar-estudio-disena-para-lois-su-nueva-campana-interactiva-para-2016/
%20http://graffica.info/nectar-estudio-web-lois-jeans-2016/
%20http://graffica.info/nectar-estudio-web-lois-jeans-2016/
http://dissenycv.es/wp-content/uploads/2016/03/duplexbaja2.pdf
http://www.awwwards.com/30-great-websites-with-parallax-scrolling.html
http://www.awwwards.com/30-great-websites-with-parallax-scrolling.html
http://www.awwwards.com/30-great-websites-with-parallax-scrolling.html
http://www.awwwards.com/30-great-websites-with-parallax-scrolling.html
http://www.awwwards.com/30-great-websites-with-parallax-scrolling.html
http://www.awwwards.com/30-great-websites-with-parallax-scrolling.html

PRESS

2014

DissennyCV. Marzo 2014. “project: New El Pais. Creacion digital valenciana. Federico
ASC ia website by Nectar Estudio imon: Resena del festival Pixel Attack.

—

Graffica.info. Mayo 2 s - Magazine n° 197: Enero
Estudio: i

Revista Tendencias CV. Ne¢ 2 Febrero
2011 .Entrevista a Nectar Estudio: “El futuro
del diseno estd en los nuevos medios”.


http://dissenycv.es/digital/proyecto-nueva-web-de-easd-valencia-por-nectar-estudio/%0D
http://dissenycv.es/digital/proyecto-nueva-web-de-easd-valencia-por-nectar-estudio/%0D
http://graffica.info/nectar-estudio/
http://graffica.info/nectar-estudio/
http://graffica.info/nectar-estudio/
http://graffica.info/nectar-estudio/
http://www.awwwards.com/best-web-agencies-of-spain-by-israel-pastrana.html
http://www.awwwards.com/best-web-agencies-of-spain-by-israel-pastrana.html
http://www.awwwards.com/best-web-agencies-of-spain-by-israel-pastrana.html
http://www.issuu.com/jpblasco/docs/tendencias-febrero

Growing with each
project

CLIENTS

Throughout these years we have grown along
with our Customers, businesses and institutions.
We have worked and learned with the people and
organizations that have helped to communicate
ideas and make real their digital projects.

Lois Jeans-LTM-Melophone, Interbrand, Manpower
Group, Leo Burnett, Shackleton, Publibs, Universidad
de Valencia, Universidad Politécnica de Valencia
Cimarron, Keytoon, Route 66, WorldPharma,
Vinicola Vdo, Sacanell design, Ducatti Valencia,
Agencia KIDS, Publisher Pencil, Blue Dream Studios,
Recetideas, Banak Importa, Tenedenza Store,
Diputacié de Valencia, Sala Parpalld, Paul Friedlander,
Archival Ingall Stretton, Tandem Edicion,Revista

Eina, Carmelitas Descalzos fundacion, Demarks

and Law, Traffic abogados, C.M Galileo Gallilei,

V.I.U. Universidad internacional de Valencia,

[.D.H, Instututo de derechos humanos, E.S.AT,
Engloba, E.A.S.D.V, Grupo Nego, Intrasenze, The
Keenfolks, Fyla, Maval, Mecwins, Cluster energia CV,
Estudio Pepe Gimeno, Solar Rocket, Think Spain,
Viocemod, Mutua Madrilena, Istobal, Relendo,

|dai Nature, Eurobioglobal, Rambleta, ADCV,

APIV, Valencia Design Week, Jeanologia, Adeit.

And many other companies, institutions and
startups which we are very grateful.



Our work is our best visiting
card. Come and meet Nectar.

PROJECTS


https://www.nectarestudio.com/proyectos/

visitors, 20 interactive campa| :

of awards, we are still creating



https://www.nectarestudio.com/proyectos/lois-jeans-digital-branding/
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https://www.nectarestudio.com/proyectos/manpower-group/

The best destination
for travel agencies.

VIEW PROJECT

Grupo Nego is one of the leading suppliers
to travel agencies in Spain. More than 500
independent agencies rely on the services
offered by the platform Nego Services.

Grupo Nego has trusted us for the creation
of their digital identity and the development
of its main tool the Nego platform. The
intranet that unifies all the services that

an independent travel agency needs.


https://www.nectarestudio.com/proyectos/grupo-nego/
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https://www.nectarestudio.com/proyectos/intrasenze/
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VIE


https://www.nectarestudio.com/viccarbe-website-diseno-ux-ui/
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https://www.nectarestudio.com/disenamos-app-awwwards-conference/

onal insurance
pduct “Instinto
roach, away

yrdinated with
alanding page
ecific target. Simple
leractions and emotive
in the entire
S that contrast
sign.


https://www.nectarestudio.com/diseno-para-conversion-reale-seguros/

Nectar

info@nectarestudio.com
(+34) 963 819 707

C/ Gascons 1, 4a C/ Mallorca 4
46002 Valencia (Spain) 28012 Madrid (Spain)


mailto:info@nectarestudio.com

